
eCommerce Best Practices:
Optimizing Online Advertising & 
Product Content



The need to optimize your eCommerce content has reached a critical 
inflection point

53% 53%

75% >50%

increase in grocery 

app usage due to 

COVID-19

of grocery store app 

users were very or 

extremely satisfied 

with their experience

$660bn ad spend will 

be online for the first 

time

L'Oréal Q1 E -

Commerce growth



OPTIMIZEONLINE

ADVERTISING& 

PRODUCTCONTENT

OPTIMIZEOMNICHANNEL

SEARCH& PURCHASE

OPTIMIZEONLINE

ASSORTMENT& 

PRICING

Three execution strategies to increase 

eCommerce engagement and conversion

SKIMõs eCommerce Webinar Series:

eCommerce Success Strategies 

Amidst Disrupted Consumer Behavior
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Habits are being disrupted, new choices made, now what?

Habitual 

Loop

Deliberate 

Loop

Trigger
e.g. COVID-19

Disrupt/Reinforce

Choose

Evaluate

Love

SKIM Habitual-Deliberate Decision Loop



eCommerce

platform

Replicated 

Website 

Shopping 

Environment

Omnichannel

Digital 

content 

optimization

Ad and 

design 

impact

Assortment, 

price & 

bundle 

optimization

Journeys & 

hierarchies

Channel 

optimization

Category & 

partner 

strategies



Does your brandõs online content fit todayõs world?
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Does your brandõs online content fit todayõs world?
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eCommerce content: 2 key areas to masteré

LAST MOMENT TO 

INTERACT
Convert shoppers to buyers 

with engaging content

BREAK THROUGH 

THE CLUTTER
with Stopping Power
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Todayõs online content focus

Advertising
Product

Content

LAST MOMENT TO INTERACTBREAK THROUGH THE CLUTTER
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Best Practices in eCommerce Advertising 

Use contrasting 

colors

Use a pattern 

breaking 

element

Ensure products 

and branding are 

key focus

15

Shopping Behavior
Shoppers in categories with less brand loyalty tend to shop more at the top of the page - if your product isnõt

making it to the top consider paid product placement or sponsored products
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