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The closer the time between the event and the
presence, the lower the distance
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The closer the physical distance between the
event and your location, the lower the distance
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The more similar the person that the event is
happing to is to you, the lower the distance
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The better the experience is described, the easier it
is to imagine what the event would be like, the
lower the distance
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Maximize product [ 1
consideration

By Y{@M@
consumers that your BEMEAT

product or service is

both and BENEFITS
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25 Grams of No Soy

Plant Protein No Gluten WAY!




Sustainability

Health

Convenience

Price

Quality

Self-actualization

desire to become the most that one can be

Esteem

respect, self-esteem, status, recognition, strength, freedom

friendship, intiy

Safety needs

personal security, employment, resources, health, property

Physiological needs

air, water, food, shelter, sleep, clothing, reproduction
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Offer more value
to the consumer

By ensuring
sustainability element
are
to both the

and the
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plant-based
and biodegradable
tea bags

Tea bags usually contain polypropylene plastic but
not Clipper’s. We've worked really hard to create the
world’s first plant-based and fully biodegradable,
unbleached and non-GM pillow tea bags. That
means no polypropylene plastic in your cup and less

in the environment. Hooray!

read more
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Go "all in” to show ( g
your brand’s

genuine
commitment
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Using 100% in

messages is a

NEW

powerful tool to build

consumer trust and E C O
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Summary

Product Sustainability Communications:

3 Tips to Drive Consideration and Brand
Loyalty

1 2 3
Maximize Offer more Go “allin” to
product value to the show your
consideration consumer brand’s genuine

commitment




Thanks Want more
SKIMspiration?

David Voxlin SKIMgroup.com/blog

Director, Sustainability Decision Behavior

skimgroup.com/contact
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https://www.linkedin.com/company/skim?__hstc=167070049.2779d317215ee98225febbbca3f21529.1491763688814.1491763688814.1491763688814.1&__hssc=167070049.1.1491763688814&__hsfp=40310509
https://www.youtube.com/user/SKIMvideos?__hstc=167070049.2779d317215ee98225febbbca3f21529.1491763688814.1491763688814.1491763688814.1&__hsfp=40310509&__hssc=167070049.1.1491763688814
https://twitter.com/skimgroup?__hstc=167070049.2779d317215ee98225febbbca3f21529.1491763688814.1491763688814.1491763688814.1&__hssc=167070049.1.1491763688814&__hsfp=40310509
https://www.facebook.com/SKIMgroup/
https://www.instagram.com/skimgroup/?__hstc=167070049.2779d317215ee98225febbbca3f21529.1491763688814.1491763688814.1491763688814.1&__hssc=167070049.1.1491763688814&__hsfp=40310509

