
David Voxlin, SKIM

ARF Town Hall: Resuming the Sustainability Agenda: Market Research’s 
Role

(That Drive Conversion and Loyalty)

Sustainability Product 
Communications



Brand communications

Pricing & revenue management

New product development

Digital strategies



Action

Impact 
Gap

Urgency 
Gap

Problem

Result





Hypothetical

Social

Spatial

Temporal
The closer the time between the event and the 
presence, the lower the distance



Hypothetical

Social

Spatial
The closer the physical distance between the 
event and your location, the lower the distance

Temporal



Hypothetical

Social
The more similar the person that the event is 
happing to is to you, the lower the distance

Spatial

Temporal



Hypothetical
The better the experience is described, the easier it 
is to imagine what the event would be like, the 
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Maximize product 

consideration
1

By reassuring

consumers that your 

product or service is 

both functional and 

sustainable.
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Offer more value 

to the consumer

By ensuring

sustainability element 

benefits are relevant

to both the consumer

and the product 

category.
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3Go “all in” to show 

your brand’s 

genuine 

commitment

Using 100% in 

messages is a 

powerful tool to build 

consumer trust and 

brand loyalty.









Product Sustainability Communications:

3 Tips to Drive Consideration and Brand 
Loyalty

Summary

1 2 3
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Thanks Want more 
SKIMspiration?

https://www.linkedin.com/company/skim?__hstc=167070049.2779d317215ee98225febbbca3f21529.1491763688814.1491763688814.1491763688814.1&__hssc=167070049.1.1491763688814&__hsfp=40310509
https://www.youtube.com/user/SKIMvideos?__hstc=167070049.2779d317215ee98225febbbca3f21529.1491763688814.1491763688814.1491763688814.1&__hsfp=40310509&__hssc=167070049.1.1491763688814
https://twitter.com/skimgroup?__hstc=167070049.2779d317215ee98225febbbca3f21529.1491763688814.1491763688814.1491763688814.1&__hssc=167070049.1.1491763688814&__hsfp=40310509
https://www.facebook.com/SKIMgroup/
https://www.instagram.com/skimgroup/?__hstc=167070049.2779d317215ee98225febbbca3f21529.1491763688814.1491763688814.1491763688814.1&__hssc=167070049.1.1491763688814&__hsfp=40310509

